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Have we met?

Let me introduce myself. I'm the Mint's consumer facing brand and | sit nicely alongside our corporate
government crest brand which you are familiar with. My role is to convey all things retail, commercial and
tourism — the fun stuffl | talk to our retail customers, tourists, students, teachers and our community about
what is great about the Mint, coins and coin collecting.
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I've created this Play Book so that you can get to know me better. Know who | am, what I value, how |
behave, what | look like, how | talk and how | turn up in the world.

CQ¥Y I'm hoping you will ‘swipe right’ when you finish reading this.
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History is
made of
meaningful
moments.




o My job is easy.

Everyone has a coin story to share. Whether it was the first gift from the tooth fairy, the sixpence in
the Christmas pudding, the vital‘heads or tails'decision, or the hours spent collecting special pieces -
coins are globally known and accessible to all.

| just need to bring coins to life by creating a sense of curiosity, pride and/or nostalgia.



My Manifesto —

Made for wonder

Knowledge is made for wisdom.
Achievement is made for pride.
Community is made for connection.
History is made of meaningful moments.
And creativity is made to be admired.

We take them all.
We shape them all.
We make them all immortal.

Because one and all, they’re Made for Wonder.




Enough abouf you,
let’s talk about me.

I am value-driven and here are some of the values | live by.

Experiences: It's more about the experiences we create than the products that will keep visitors and
customers coming.

Culture: | focus on the people and/or stories behind each coin rather than a detailed account about
the coin.

Collaboration: While coin collecting is individual, | like to create communities where we can all share
our love for coins.

Full experiences: | create end-to-end visitor and customer experiences that go beyond a one-off
purchase.

A personal approach: | want to make our customers and visitors feel like I'm talking with them on a
personal level that's empathetic, enthusiastic and engaging — like a friend you like hanging out with.

Future heritage: | value the past and the present of our history and heritage but | like to put a progressive
spin on it that is both modern and a little pioneering.

Open to all: | welcome all Aussies from all walks of life because diversity makes us unique and inclusion
makes us powerful.






How | sound reflects my
personality.

You'll spot me everywhere, from our website copy, to our promotional assets, but you should also recognise
me in internal comms and the way | talk to visitors and customers when they call, email or visit in person.

I’'m just myself — friendly and natural. | think of our visitors and customers as my colleagues or friends and |
love connecting with them. I have genuine conversations with them. I'm still professional but in an informal
rather than a formal way.

I sayitasitis— I'm confident and clear and | keep it simple. | don't like using jargon and | do my best to
explain complex information as if | was telling one of my friends. I'm a bit of a leader in my field but I don't
like showing off.

I'm a glass half-full kind of person — I'm positive and enthusiastic. | want visitors and customers to feel
my genuine love and passion for coins and the Mint. | tend to focus on what | can do rather than what |
can't do. | communicate in an energetic and enthusiastic way but not in an ‘in your face’way.

I'm a great listener! — | have an ability to empathise with people from all walks of life — | find them all
fascinating. | know my visitors and customers well and they can tell by the way | talk to them.

1 aim to please! — I'm always trying to find ways to delight and surprise visitors and customers by telling
them something they didn't know or giving them something they really want. I'm always trying to find
better ways of doing things.



The Mint’s
Brand

Architecture

Flow Chart
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Corporate Brand Personality
Trustworthy
Authentic
Honest (Integrity)
Quiality Focused

Everyday (Casual) Brand Personality
Naturally Empathetic
Unpretentious
Warm and Welcoming

Government
Staff Info
Stationery

Custom Minting
Corporate
Circulating Coins
eShop

Investment

Crisis Comms

International
Wholesale

Tourism
Events, Exhibitions and Public Programs
Website
Retail Shop
Roadshow/Outreach
Corporate Programs
Staff Engagement
NBL (Retail Products)
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How | came to be.

I'm all about the coin — it's design, shape, the processes involved in making them and the
way we use them.

Whether we enjoy them individually or as a community,
See them in shops, shelves or collections,

Whether we spend them, gift them or collect them,
Coins are experienced in different ways.

Because one an all, coins are Made for Wonder.

Did you know that soft edges in design create a positive response, one people relate
to community, friendship and love.



co
M 56
Y 88
K 0

C
M0
Y
K

= <= N
O
S

C
M 88
Y
K

in many colours...

Not all colours go with my complexion but here are the ones that do.
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for wonder.
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Lookin’ fancy...

This is me all dressed up for different occasions.




PRIMARY - LEFT ALIGNED
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SECONDARY — INLINE

Royal Australian Mint

PRIMARY HEADLINE FONT -
COCOGOOSE REGULAR

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
1234567890!@#$%"&+()>,?

PRIMARY BODY FONT -
MYRIAD PRO LIGHT SEMI CONDENSED

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
12345678901@#5%N&*()>,?

and a hew shazzy font.
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For more information email:
communicationapprovers@ramint.gov.au




